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Wells Fargo & Company

a nationwide, diversified, community- based financial Small business sign-ups increased 25%

services company with $1.9 trillion in assets, and serves during the active Campaign period 9
one in three households in America. While the well-

established Wells Fargo brand was known as one of the Steve Smith, WFC Small Business
largest consumer banks in the country, they found that
small business customers were unaware of or confused
about the services and products available to them, so
Wells Fargo tapped Cause Communications to help raise

Basic Business
Services Package

visibility among this key economic sector.

Business Services Packages
Stake im to greater valoe with Wl argo

STRATEGY Cause Communications was asked to create

a comprehensive system of tools that supported the

brand and articulated the Wells Fargo Small Business

value proposition for women and other minority

audiences. Using distinctive photography and a clear,

consistent design, we created vibrancy while working VR A et

s

within corporate brand system requirements invoking

loyalty and trust.

Business Branch Sales Kit

OUTCOME Our support and counsel helped Wells Fargo
increase awareness about the financial products they
provide as well as grow their small business services.
During our engagement, small business services grew by

15 percent and exceeded all expectations.
Wells Fargo Packages

Stake your claim to greater value with Wels Fargo

TACTICS
Communications strategy

Materials design and development
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Personal Branch Sales Kit



