
BRANDING AND ORGANIZATIONAL REALIGNMENT

The Eisner Foundation

TACTICS

 · Communications plan

 · Branding and organizational identity

 · Positioning and message development

 · Website design and development

 · Print collateral

 · Media relations

BACKGROUND The Eisner Foundation is a leading 

Elevating the foundation’s role as a leading voice in the field

family foundation established by Michael Eisner, former 

CEO of The Walt Disney Company. After nearly 20 years 

serving different populations across Los Angeles, the 

foundation realigned its mission to focus exclusively on 

funding intergenerational programming to unite multiple 

generations for the betterment of our communities.  

STRATEGY Cause Communications developed a 

communications plan for The Eisner Foundation and 

implemented tactics to freshen its visual identity and 

messaging in order to clearly convey the foundation’s 

commitment to intergenerational funding. We 

updated their logo, tagline, and business papers and 

created a brand new website that positions The Eisner 

Foundation as a leading partner within the small but 

strong intergenerational field. The website includes 

an original infographic that defines and explains the 

necessity of intergenerational solutions in a way that 

no other organization had before. We also crafted the 

announcement to publicly launch the foundation’s new 

direction to media and partners. 

OUTCOME The Eisner Foundation began its next grant 

cycle with a clear new approach that was explained to 

all partners simultaneously with the website launch. 

As a result of our media outreach to philanthropy 

publications, the news about The Eisner Foundation’s 

shift in grantmaking appeared on the front page of The 
Chronicle of Philanthropy.
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H

LA is ground zero for many 
of the challenges today’s 
youth and older adults face 
across America.
There is a great need and potential
impact for charitable programs focused 
on these vulnerable populations.  

AMERICA — ONLY SOONER

Los Angeles

 The Eisner Foundation is America’s only foundation 
exclusively committed to solutions that connect 

multiple generations for good. 

Intergenerational funding is not just nice,
it’s necessary. 

TRENDS

CHALLENGES

In-Home Services

Transportation Services   

Healthcare Needs  

As the population of older adults 
increases and the number of children 
decreases, the working population of 
LA County (ages 18-60) will bear 
twice the load to care for their elders.  

Will our youth acquire the skills they need to 
succeed in an ever-changing world?

Can we empower our seniors to serve 
as assets to their communities?

IN LA COUNTY

20,800 
Children in foster care2

12% 
of high school freshmen
 graduate from college3 

88% 
of high school freshmen do 
not graduate from college3   

13% of older people
live in poverty.4

30% of seniors
report isolation
and loneliness.5 

Society’s most daunting challenges require complex
solutions with citizens of all ages working together.

Intergenerational solutions provide a multiplier effect, where both
low-income children & older adults benefit simultaneously. 

 

By bridging multiple generations we can break down silos 
for the betterment of our communities.

The Eisner Foundation funds programs that
unite multiple generations for positive results.
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The ratio is projected 
to double

because of declining birth 
and immigration rates.1
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